
INVESTMENT OPPORTUNITY
(Preferred Equity)

THE PROJECT

The HOPE BRIDGE, LLC is a Nevada limited liability company 

formed for the purpose of financing, producing, owning and 

distributing and otherwise exploiting the proposed feature film 

currently called Hope Bridge. The project will be produced in 

association with Rebel Pilgrim Productions, LLC, an independent 

film production company based in Nevada.

THE COMPANY SEEKS A TOTAL INVESTMENT OF $300,000 BY 

MAY 1, 2013.

Investors will receive 100% of receipts after distribution fees and 

expenses, residuals and third-party talent participations until 

they have recouped their principal plus a 15% preferred return. 

Thereafter, receipts shall be split 50/50 with the project principals 

on pro-rata and pari passu basis.

The majority of a film’s revenue is achieved in the first 18-24 

months through distributor advances. The producers estimate a 

cash-on-cash return of 1.35x within 18 months of receipt of funds 

on a “base case” basis. The estimate for three years after release 

of the slate of films is 1.74x. The minimum investment is $12,000. 

Investors will receive equity units in a to- be-formed Manager-

managed LLC tentatively titled HOPE BRIDGE, LLC.

HOPE BRIDGE

A Redemptive Family Drama

After a failed suicide attempt 

a teenager must battle his 

depression and work to restore 

his spirit with the help of a 

spunky teenage girl and her 

crew of recovering friends at a 

mental health center.

Story by David & Christi Eaton

Screenplay by Jade E. Kendall

Producers:

Joe Boyd

Isaac Stambaugh

David Eaton

Christi Eaton

Harold Hay
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UNIQUE PROPOSITION
Filmmaking is a high-risk investment. Many films do not return the 
initial investment. Before investing in the Project please read the risk 
factors clearly spelled out in the Memorandum. However, investment in 
Hope Bridge is uniquely attractive for the following principal reasons:

1. THE COALITION

Hope Bridge is a redemptive family drama championing suicide 

prevention and is infused with faith. Those elements make it 

poised to appeal to loyal Christian consumers and advocates of 

suicide prevention. And because of the worthy cause associated 

with the film, members of this coalition will be eager to support 

and promote it. The producers have gained the support of the 

American Foundation for Suicide Prevention, the Lindner Center 

of Hope (a respected mental health center in Cincinnati), and 

various churches.

ULTRA-LOW BUDGET

The average budget for a studio-affiliated film in America is 

around $50 million. Hope Bridge will be produced for $300,000. 

The genre, settings, and artistic direction for this film allow for a 

low cost production and, consequently, the film will be attractive 

to distributors who can more quickly realize a profit relative to a 

big budget film.

RELATIONAL & ECONOMIC OPPORTUNITIES

WITH ASBURY UNIVERSITY

Through a developing relationship with the much accomplished 

School of Communications and Film Studies program at Asbury 

University, Hope Bridge will be produced in the summer of 2013. 

The producers have secured a partnership to empower their 

students to serve on the crew, allow for use of their equipment 

and facilities, and tap into their respected theatre program to 

provide some of the actors. This potential partnership adds a great 

deal of value and provides the opportunity to save approximately 

$100,000 in production costs.
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REBEL PILGRIM PRODUCTIONS is a Nevada-based LLC founded 

in 2005. In 2012 we opened an office in the historic Gwynne 

Building in downtown Cincinnati. Since 2008, we’ve produced five 

feature films. Four are set to release in 2013.

WHO WE ARE

At Rebel Pilgrim we have one simple goal – to tell stories that 

change people. Specifically, we want to spark hope where there is 

apathy, confusion or despair. And we want to spark action where 

there is inaction. This is what the greatest stories do. All stories 

deserve to be told. However, it is our conviction that the world is 

in desperate need of stories that inspire people to hope. We have 

given our lives to this pursuit.

WE BELIEVE IN THIS STORY

Hope Bridge Summary:

Jack, an insecure teenager, feels detached from his family and 

unaccepted by his classmates. He is a boy without a community 

and has lost hope. His solution is suicide.  Fortunately, his attempt 

fails, landing him in the Center of Hope, a place for people to 

re-discover hope in their lives by understanding their mind and 

restoring their spirit. Jack’s parents are uncertain of how to 

regain his trust. But his relationship with a recovering teenage 

girl and an unorthodox therapist help Jack re-discover hope and 

accept himself as a unique and worthy creation whom God loves.

THE EXPERTS BELIEVE IN THIS STORY
“People struggling with depression and thoughts of suicide need both help and hope. They need to know that 
with treatment and the support of family and friends they can recover. This message of hope is at the center 
of the film Hope Bridge.”   Robert Gebbia, Executive Director, the American Foundation for Suicide Prevention

“Hope Bridge is sure to be THE film that will start breaking down the stigma of suicide and help stop the loss 
of one more life.”  Joe Coleman, Co-Executive Director for the reality series “The Hero”

“Increasing awareness of mental illness and suicide is critical to saving and improving lives. We believe that 
Hope Bridge Movie has the ability to help millions become more aware of suicide and suicide prevention.”
Paul Keck, MD, President and CEO- Lindner Center of Hope

“Hope Bridge is the movie that will transcend the stigma of suicide and mental illness in order to compel 
people to speak out and seek help for themselves and others.” Adriane, Suicide Survivor
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THE TEAM

JOE BOYD, EXECUTIVE PRODUCER
Joe has forged a unique, dual career as both an entertainment 
professional and an ordained Christian minister. He founded Rebel 
Pilgrim Productions in 2005 and has produced a total of five feature 
films, including A STRANGE BRAND OF HAPPY, a faith-friendly romantic 
comedy starring Academy Award Winner Shirley Jones and Rebecca 
St James, slated for theaters in September of this year. Joe brings 
a unique understanding of the faith and family market, coming from 
a pastoral background as the Teaching Pastor at the 6,000-member 
Vineyard Community Church in Cincinnati, Ohio. 

ISAAC STAMBAUGH, PRODUCER
Isaac is an award-winning producer and videographer who began 
his media career in television, writing and producing 144 episodes of 
material before transitioning into feature film production. Isaac has 
served as a producer on all five Rebel Pilgrim features including his 
directorial debut, SMELLS LIKE COMMUNITY SPIRIT.

DAVID AND CHRISTINE EATON, PRODUCERS
Christine has a background in entertainment and performance as an 
actress and a singer/songwriter and David is a sales and marketing 
executive at AT&T. After personal experiences with losing loved ones 
to suicide, David and Christine felt called to do something dynamically 
proactive to change the way people view mental illness and offer hope 
to those suffering in the dark desiring mental wellness. They wanted 
to find an avenue that could reach mass audiences and promote a cru-
sade of understanding and awareness to ultimately impact lives on a 
grand scale.

JOSHUA OVERBAY, DIRECTOR
Joshua Overbay, M.F.A., is a professor of film at Asbury University. 
Overbay completed his M.F.A. from Regent University in Cinema-Tele-
vision with an emphasis in directing. In 2010 he was named one of nine 
national finalists for the Student Academy Awards. Joshua has direct-
ed 18 films and won 30 awards. He is a co-partner at Tracking Shot 
Productions, and is currently in post-production on his feature film “As 
It Is in Heaven.”
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DISTRIBUTION PLAN
DVD DISTRIBUTION

The primary reason that movies aren’t profitable is that they fail to obtain 

optimal distribution. The producers have obtained a Letter of Intent from 

BRIDGESTONE MEDIA GROUP offering domestic DVD distribution and early 

involvement in the script. The advance from BMG will cover 40% - 60% of the 

production budget for the movie. The advance is paid upon delivery, meaning 

investors are paid back this amount before the movie is released. The 

materialization of this advance is dependent upon the company delivering a 

final product to the distribution partners on an agreed upon schedule.

FOREIGN SALES

The producers have formed a partnership with MISSION PICTURES 

INTERNATIONAL, the top rated foreign distributor of faith and family movies. 

Because of the unique relationship between RPP and MPI, MPI has agreed 

to work with the producers earlier in the process than is customary to help 

shape the story and cast in a way that appeals to foreign faith markets. Similar 

MPI-represented titles in 2012 have seen a $300,000 return on foreign sales 

alone.

CABLE TELEVISION

The producers have a relationship with GMC and TBN for cable licensing. 

Anticipated initial licensing fees on similar projects typically come in between 

$25,000 - $75,000 per film. See detailed projections attached.

RENTALS
The producers plan to engage PURPOSE DRIVE SALES to place each movie 

in Red Box and Blockbuster. See detailed projections attached.

DIGITAL
The producers will work with BMG or another partner to deliver the movie on 

iTunes, Netflix, VOD, Amazon, etc. See detailed projections attached.

NEGATIVE PICKUP OPTION
The producers reserve the right to pursue an acceptable negative pickup offer 

for the film. To that end, the film will be presented to SONY PICTURES, FOX 

SEARCHLIGHT, PHASE4, ARC ENTERTAINMENT and ECHOLIGHT STUDIOS 

which could result in a buy out equal to 200% - 400% of the film’s budget.
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As part of The Dove Foundation’s Film Profitability Study of 2012,  

eight million people responded to an opinion poll gauging the 

public’s attitude toward entertainment. 

• 94% believe that offensive material in TV, Movies & the Internet is 

on the rise.

• 93% want to see more wholesome family entertainment made.

• If more was made, 84% said they would make an effort to watch & 

support it.

• 77% stated that the vast majority (75%) of today’s entertainment 

does not meet their expectations or reinforce the values important 

to them.

• 70% said that the amount of sex, violence and profanity in films 

bothers them.

The two categories (G and PG) that produced the least number of 

films overall, reaped the highest average profit; PG at $65.5 million. 

The big winner is the average G-rated film which garnered $108.5 

million dollars profit. 

Hope Bridge will be a hopeful, redemptive, entertaining, and 

profitable movie the whole family can watch. Beyond that, it will 

serve to bring awareness and healing to the thousands of families 

and individuals struggling with issues of suicide and depression. 

The producers are seeking investors who are excited to see both 

the financial and the spiritual return on investment.

For more information please contact:

Joe Boyd, President
Rebel Pilgrim Productions
joe@rebelpilgrim.com

phone: (513) 629-0277

GIVE THEM WHAT THEY WANT
The statistics show that people are desperate for 

entertainment but frustrated with the available options.
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